











Tobacco Company Mark Young 


New York Metro 
September 16, 1997 


To: All NY Metro Managers 


Winston Box Product Availability 








Suggested Goals: 90% 85% 15% 50% 50% 
(for 8/29/97) Winston Winston Winston Winston Winston 
Box Lt.Box Lt.Box 100 Ultra Box U. Box 100 
Boston eat Ee oY 2, ice nee . 
New York KENA (eis, Ot aN 
(#3 nationally) (#1 nationally) | | (#1 nationally) 

Philly 74.8% 39.7% 32.3% 
Buffalo he H, E% 66.7% 45.1% 43.4% 
Pittsburgh rete a, 50.1% 39.0% 38.0% 
Cinn. ajy eM ah 42.8% 36.4% 35.2% 
W-S ; yee 68.5% 37.6% 36.8% 
Atlanta ayit ee ha ALE 40.1% 38.8% 
S.Florida tals fs SM, 42.0% 41.0% 
Dallas : 49.5% 48.7% 
Richmond l 28.9% 28.4% 
N.Calif har 16.1% 15.9% 
S.Calif CANA 19.2% 16.5% 
Seattle OARE ie, a 13.7% 13.6% 
Houston TE a 49.1% 49.1% 
Chicago 29.3% 27.1% 
Minn. ERA. ` 36.6% 34.8% 
Denver 44.7% 44.5% 
Detroit 19.1% 18.1% 
St.Louis 43.4% 





As everyone can see, the NYM Region is once again doing what the company pays us to do 
.... Generate Results”. Every division should know exactly where they stand on Winston Box 
Distribution. If you’re not up to the Region’s number .... then you know what needs to be done 
before the end of September! 


As I’ve said before....”” [ > 


Sincerely, 


Mark Young 


PEE’ ZeBTS 





